HERBERT HOOVER

knows so well as he does how to advertise what he
is doing.

As business recovers and foreign trade develops,
the magazine pages will blossom with articles about
what American enterprise is achieving in foreign
lands, about the cooperation between American
business and the American government, and, once
more, about Mr. Hoover. Finding markets for
American wares all over the earth will be made a
romance only second in interest to the feeding of
Belgium.

It was not an accident that he was better ad-
vertised than any general, admiral, or statesman
of the War. It was not all due to the good will of
the public, to the work which he did in Belgium
and in this country, nor to the extraordinary press
agents whose services he was able to command
because of that good will. Back of it all was his
own instinct for publicity, his sense of what in-
terests the people, his assiduous cultivation of
editors and reporters. He has magazine and news-
paper contacts only exceeded by those of Roose-
velt in his time, and a sense of the power of
publicity only exceeded by Roosevelt's.

When he was threatening to win the Democratic
nomination for the Presidency in spite of the fact
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